Table 2

	Year 
	Platform 
	Total expenditure 

	2021 (May – Dec) 
 
 
 
 
 
 
	Digital 
	6,494.40 

	
	Outdoor 
	- 

	
	Print 
	118,180.93 

	
	Radio 
	- 

	
	Social Media 
	2,037.17 

	
	TV 
	- 

	
	TOTAL 
	126,712.50 

	2022 
 
 
 
 
 
 
	Digital 
	55,525.72 

	
	Outdoor 
	- 

	
	Print 
	388,764.37 

	
	Radio 
	238,721.55 

	
	Social Media 
	29,257.48 

	
	TV 
	- 

	
	TOTAL 
	712,269.12 

	2023 
 
 
 
 
 
 
	Digital 
	448,438.04 

	
	Outdoor 
	6,489.83 

	
	Print 
	897,616.42 

	
	Radio 
	669,745.44 

	
	Social Media 
	47,433.94 

	
	TV 
	116,192.70 

	
	TOTAL 
	2,185,916.37 

	2024 
 
 
 
 
 
 
	Digital 
	224,262.98 

	
	Outdoor 
	22,243.49 

	
	Print 
	699,876.19 

	
	Radio 
	284,721.80 

	
	Social Media 
	72,244.89 

	
	TV 
	- 

	
	TOTAL 
	1,303,349.35 

	2025 
 
 
 
 
 
 
	Digital 
	101,548.21 

	
	Outdoor 
	- 

	
	Print 
	370,354.09 

	
	Radio 
	137,643.16 

	
	Social Media 
	18,145.58 

	
	TV 
	- 

	
	TOTAL 
	627,691.04 

	2026 
 
 
 
 
 
 
	Digital 
	18,747.03 

	
	Outdoor 
	- 

	
	Print 
	88,808.92 

	
	Radio 
	39,594.35 

	
	Social Media 
	8,050.00 

	
	TV 
	- 

	
	TOTAL 
	155,200.30 



