
 

STATEMENT TO SUB COMMITTEE ON MENTAL HEALTH 

BY 

GABRIELLE CUMMINS 

CHIEF EXECUTIVE OFFICER/PROGRAMME DIRECTOR, BEAT 102-103 

 

Re: “My So Called Covid Life” – Research conducted by Spark Market Research on 
behalf of Beat 102-103 to ascertain the impact of Covid 19 on school/college-goers in the 
South East of Ireland  

I thank the Chairman for the opportunity to speak to the committee.  Here is some 
background information about Beat and those involved in the presentation: 

 

About Beat 102-103  

Beat 102-103 is Ireland’s first regional radio station. The market leading entity is licensed by 
the Broadcasting Authority of Ireland to target 15–34-year old’s across the five counties of 
the South East; Waterford, Wexford, Carlow, Kilkenny and South Tipperary.  

 

About Gabrielle Cummins  

An Honours degree graduate of MIC, University of Limerick, Gabrielle has been working in 
broadcasting for over 20 years.  The Tipperary native has been CEO & Programme Director of 
Ireland’s first regional radio station, Waterford based Beat 102-103 since 2006.  

Gabrielle is also actively involved with the wider radio industry. She is a member of the 
Independent Broadcasters of Ireland and served as an IBI Director for ten years up to 
September 2020. She was Chairperson of “Choose Radio” from 2015-2020 & is a founding 
member of Ireland’s leading commercial radio sales house, Media Central.  

An advocate for positive mental health, Gabrielle has written several articles on the impact of 
suicide on families; published in the Sunday Independent, the Irish Times and in various 
regional newspapers. She has previously served on a local mental health committee in 
Waterford, organised by the Lions Club in tandem with the Southeast Regional Suicide 
Resource Office.  

 



About Megan Reynolds – Associate Director Spark Market Research 

Megan works as an Associate Director at Spark Market Research running projects for AIB, 
Britvic, An Post, PhoneWatch, Water Wipes, PTSB and many more. 

She graduated from DIT in 2011 with a Degree in Business Management and a Masters in 
advertising and cut her teeth in planning before moving agency side. 

She has an inherent interest in projects such as this one as she has worked with younger 
research participants in the past for brands such as Sky, the GAA, Tesco Mobile, Centre Park 
and the AA. 

 

“BORED, DEPRESSED, ANXIOUS, STRESSED” 

“My life has become incredibly hard, and I have nowhere to turn, please can you help me” 

“My mental health hasn’t been the best of late…today I’m struggling but you have made me 
smile”  

“I was feeling suicidal a few months back, thanks for helping me get the support I needed” 

These are just a sample of the many and varied communications that radio presenters regularly 
receive from listeners. 3.1 million people in Ireland tune in to radio each day. It is an important 
LIVE, unique & immediate platform, where real stories are heard and responded to, by real 
people. 

Over the last year, regional radio station Beat 102-103, has noticed an increase in 
communication from young people, verbalising their mental health struggles like some of the 
statements outlined above.  

71% of 15–34 year old’s in the South East of Ireland tune in to Beat 102-103 weekly (and the 
station has 42% Prime Time Market Share among this demographic*) so it’s crucial that the 
station understands what its loyal audience is going through and how it can help. Consequently, 
Beat commissioned Spark Marked Research to conduct a study entitled “My So Called Covid 
Life”. The aim of the BAI funded research is to aid Beat as we strive to better understand how 
our young listeners are coping with pandemic life and their fears/hopes for the future.   

The findings are grim. 83% of respondents said their mental health has been negatively 
impacted by the pandemic but worryingly 73% who were affected mentally said they had yet 
to avail of any support services to help them better cope with their mental health concerns. 

7 out of 10 young people surveyed believe the government does not understand their age group. 
They feel they are not being heard. The research indicates a clear disconnect between 
government and this demographic with nearly a quarter of them revealing they either didn’t 
know who the current Taoiseach of Ireland is, or they think it’s Tánaiste Leo Varadkar. 

 



When students were asked to describe their remote learning experience during lockdown, the 
four top emotions chosen by those taking part in the survey were “bored, stressed, depressed 
and anxious”. 

They need help now more than ever but sadly they do not always know where to go or who to 
talk to. In the last twelve months, radio stations across Ireland have helped Spun Out to raise 
awareness of their vital free crisis text line 50808. We welcome the positive feedback received 
from CEO of SpunOut Ian Power, that radio has directly helped the organisation to successfully 
recruit hundreds of candidates to their volunteer programme.   

The research has also shown that young girls are concerned about their future and have been 
emotionally impacted by the various lockdowns.  Ireland’s four leading youth radio stations 
(Beat, iRadio, Spin & Spin South West) all teamed up with The Shona Project in Waterford 
earlier this year and created an event for young women by young women.  The online festival 
entitled “Shine 2021” attracted 40,000 registrations and over the three days of the festival, 
content was viewed over one million times.  This demonstrates the power of collaboration and 
joined up thinking, but this impactful event would not have been possible without the financial 
support of our sponsors.  

A more holistic approach is needed to improve the mental health of young people in Ireland. 
Youth radio is a powerful platform where youngsters are reaching out and letting our presenters 
know they are hurting. We take our responsibility in this regard seriously.  Our presenters have 
been trained in HSE Safe Talk/Living Works Start suicide prevention programmes. We do our 
best to let our listeners know we are here to listen and can direct them to the appropriate 
professional services.  Having listened to the plight of the National Youth Council of Ireland 
previously and having regularly spoken with Ian Power from SpunOut, we know youth services 
are grossly understaffed.  As a CEO of a youth station, if I am encouraging our Beat presenters 
to direct our valued and often vulnerable listeners to a service, I need to be confident their 
needs are going to be met. Consequently, the station 100% backs the call from the NYCI for 
both a youth employment task force and a national lead for youth mental health.  

The Taoiseach, Micheal Martin, recently addressed our industry and I had the opportunity to 
directly ask him to consider rolling out more targeted messaging via youth radio stations to 
encourage increased levels of vaccination registrations. I am pleased to confirm the HSE is 
now working with youth stations on this targeted messaging; due to start in the coming weeks. 
This is an apt, LIVE example of how radio effectively works with relevant departments to raise 
awareness.   

The reality is radio stations like Beat are viewed by their listeners as “a trusted friend” so we 
have a responsibility to raise awareness and educate this vulnerable audience about how to 
access professional mental health services. We are sharing this research data today so the 
findings can hopefully help inform your approach to further addressing young people’s mental 
health. The results also provide some external insight on what platforms should be used to 
communicate key messages to this crucial demographic in the future.  

Unsurprisingly, Tik Tok secured top spot in the survey as the fastest growing social media 
network with 86% of 16-17 year old’s highlighting it’s the app they now use the most.  With 
over half a million social media followers, Beat is the leading radio station in Ireland on Tik 
Tok, now with close to 200,000 followers. We have seen the benefits of embracing these 



platforms. They are another way for us to continue to connect with and listen to our audience’s 
ever-changing needs. Ireland’s youth radio stations collectively target over one million 
listeners weekly & have over 3 MILLION social media followers.  

Working collectively, we know early intervention will help our young people. For our part, we 
will do what we can to assist the relevant agencies provide a more targeted communications 
approach with this crucial demographic. A more unified approach will undoubtedly see young 
people grasp more opportunities in areas that matter most to them, thus playing a key role in 
making Ireland a better society in which to live, post-pandemic.  

 

Top takeaways from “My So Called Covid Life” Research: 

• Top 4 emotions – bored, depressed, stressed, anxious. 

• Impact on Mental Health – 83% say yes, 73% have not availed of any help. 72% of 
girls worried about their future; younger girls emotionally affected by the lockdown. 

• 3 in 4 pay less attention in class due to remote learning/ disengagement/skipping 
classes. Younger and C2DE disproportionately affected. 

• 71% have broken lockdown restrictions for mental health reasons.  Younger males in 
particular needing connections. 

• Nearly 70% say government does not understand them, with 60% thinking Government 
is not doing a good job. Nearly a quarter do not know who the Taoiseach is. 

• Seeing Friends and Family and getting back to a sense of “normal” are what young 
people are most looking forward to soon. 

 

Background notes on the research 

• Research conducted by Spark Market Research Company during April 2021, 
incorporated quantitative questionnaire of 500 people: representative of the population 
in Ireland. 10% were based in the South East region.     

• The Qualitative element involved 6 participants 3 males, 3 females from the five 
counties of the South East, rural/urban split. They took part in Spark Life, a seven-day 
online research community which incorporated uploading video diaries throughout the 
week.  

• * Denotes JNLR Ipsos MRBI research, South East region, published November 2020. 
• The full PowerPoint presentation on the research is attached as a separate PDF. 

 

 


