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Firstly, I would like to thank the Chairperson, deputies, and senators for inviting the Federation of 

Irish Sport to make a statement and contribute to a roundtable discussion on issues facing women 

in sport and the progress made following the 20X20 campaign. 

For those who may not be familiar with the work of the Federation, we are an independent 

representative body for 110 sporting organisations across Ireland including 81 National Governing 

Bodies and 29 Local Sports Partnerships.  

The very successful 20x20 campaign began in October 2018 and concluded in October 2020. 76 

members of the Federation signed up to the 20x20 campaign. Over 600 clubs, across 45 sports, in 32 

counties (and 9 countries!) signed the 20x20 Clubs Charter, and 28 out of 30 national universities on 

the island of Ireland signed the 20x20 Third Level Charter committing to one or all three of the key 

metrics: to increase media coverage, participation, and attendances for women in sport by 20% by 

the end of 2020. 

In the first year of the movement, Nielsen (independent global measurement and data analytics 

company) found that participation increased by 13%, attendances at high level events by 17% and 

media coverage across online and print increased by over 50%. It is important to note that we were 

coming from a very low base however, – in 2018 just 3% of print’s sports coverage (and 4% for 

online) was dedicated to women’s sport – after the first year of 20x20 this had moved to 5% and 6% 

respectively, so there is still a long way to go. 

Attendances and participation could not be measured in the second year due to the absence of sport 

with the pandemic, but the cultural shift could be. According to Behaviour and Attitudes (B&A, is 

Ireland’s largest independent Market Research company), 80% of the total population, rising to 84% 

of men, are more aware of women’s sport now compared to before the campaign launched in 2018, 

with 76% saying women’s sport is seen as cooler now and, of those aware of 20x20, 73% say the 

movement changed their mindset positively towards women in sport, with 68% saying they support 

girls and women in sport more than before because of 20x20. 

In an effort to be succinct, some of the Issues facing women in sport in Ireland were highlighted in a 

report in 2018 entitled ‘We are Sport’ 1 commissioned by Sport Ireland stated that the six core 

barriers for women in sport were, Confidence, Prioritisation, Motivation, Education, Influencers, and 

structures. In 2019 Sport Ireland published a women in sport policy to tackle the issues as outlined in 

 
1 WE ARE SPORT Mná I gCúrsaí Spóirt Lisa Clancy and Sarah O’ Shea 2018 
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the aforementioned report under the following headings Coaching and Officiating, Active 

Participation, Leadership and Governance, and Visibility. 

The progress made since the publication of the 2019 WIS policy under the direction of Sport Ireland 

women in Sport lead Nora Stapleton are outlined below; 

• The establishment of a Sport Ireland Women in Sport Committee 

• The release of the Girls Get Active Research Report 

• The development of gender diversity toolkits and supports 

• The delivery of a female specific mentoring programme through the Organisational 
development and change unit in sport Ireland 

• The development of a media training programme for female analysts & panellists 

• The delivery of a Women in Sport Week 

• The delivery of a series of athlete role model videos 

• The delivery of NGB WIS programme videos 

• The establishment of a Women in Coaching Working Group & plans for an Elite Female 
Coaching Network 

• The release of a Women in Coaching Research Report 

• The ongoing development of a WIS Coaching Toolkit for launch later this year 

• The ongoing development of a Coaching Teenage Girls Workshop for launch later this year 

• The development of Maternity Guidelines for Sport Ireland Funded athletes 

• The delivery of an Athlete Leadership Programme (Podium Performance) 

• A new round of NGB funding for WIS programmes due to be released in June/July 2021 
 
It is worth noting that as sport and physical activity reopen in a meaningful way as the year 
progresses. It is envisaged that there will be a phase of uncertainty with some sports more affected 
than others, for instance sports whose natural environment is indoor as well as contact and team 
sports outdoors. It is also fair to there may be additional issues specific to women and girls as the 
return occurs and they will need to be addressed as they arise.  
 
Media representation will remain a key issue until there is an equal share of content across all 
formats of media consumption (radio, TV, print and their social media channels). However, the 
ongoing support of state and non-state media outlets to movements such as 20x20 is significant and 
can be capitalised on. Initiatives such as Sport Ireland’s media training programme will also help to 
facilitate a pipeline of talented female candidates for media work in these outlets – again, a great 
example of where initiatives can knit together.  
 
Finally, there are countless opportunities to progress further the agenda for women and girls in 

sport in Ireland and to this end the Federation of Irish Sport strongly believes that there is strength 

in unity and that collaboration and innovation can achieve National Sport Policy and Women in Sport 

policy outcomes. 

 


